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CITIES GENERATE

70 %
 OF GLOBAL GDP 
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60 % 
OF GLOBAL GDP 

IS GENERATED IN 
600 URBAN CENTERS 
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60% 
ALL URBAN DWELLERS 

WILL BE UNDER THE AGE 
OF 18 BY 2030
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51% 
25- TO 34-YEAR-OLDS (US) 

ARE 51% MORE
LIKELY TO LIVE  WITHIN 

5K 
OF A CBD
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100% 
ALL COLLEGE-EDUCATED  
UK ‘MILLENNIALS’ LIVE IN 

LARGE AND  
MEDIUM-SIZED CITY 

CENTRES



reSITE

In 2025, there will be 
13 million more children 

in
2.3x more households 

We are having less kids
but we are remaining in city centers  with 

those smaller families. Micro-unit flats 
and new forms of housing need to be 

designed
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“A SOCIETY GROWS 
GREAT WHEN OLD (WO)

MEN PLANT TREES WHOSE 
SHADE THEY KNOW THEY 

SHALL  NEVER SIT IN„
<GREEK PROVERB>
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CITY DESIGN
IS A GENERATIONAL 

ISSUE
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PUBLIC SPACE 
IS A HUMAN STORY
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“TO BE HUMAN IS TO BE A 
PERSON IN RELATION.” 

 ELISABETH T. VASKO
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CITIES ARE 
PERSONAL  
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CITIES ARE 
ENABLING  
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What makes 
a city 

smart? 

Leadership and vision is the only 
consistent, determining factor that sets one 
city apart from the rest. 

Work with the private sector to upgrade the 
4G network immediately and encourage 
more smartphone usage. These two factors 
alone are a bell-weather for how innovative 
a city is.

Equitable, fair housing & transport options

Density.

Importantly, no city can answer this 
question the same way.



Cities need to know exactly where they 
want to go, not drift there. 

The so-called ‘smartest’ cities have very 
clear targets and implement plans quickly 

with broad private and civic sector 
incentives to hit those targets.
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reSITE has 
convened 
the world’s 
best thought 
leaders and 
creators 

over 
For

in politics, 
economy, 
urbanism, 
innovation, 
and 
architecture.

6
We are solution driven. 

We aim to catalyze our audiences with 
the best ideas across the public, private 
and culture sectors. We’re finding ways 
to curate an urbane lifestyle by fusing 

innovation, investment and action. years
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DESIGN

INVESTMENT

reSITE

POLICY

USER EXPERIENCE 
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is a catalyst for action and 
innovative leadership; an international 

platform to exchange and implement ideas to make 
cities more livable, competitive 

and resilient. 
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reSITE was started in 2011 because we 
wanted to listen closer and inspire.
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Founded in 2012 in Prague

End-to-end events and experience de-
sign organization

100+ partners and contributors in Eu-
rope, South America, North America and 
the Middle East 

EU supported 

150 events

500 experts in design, art, architecture 
and urban development spoke at our 
events

500,000+ attended reSITE actions

18 Full-time employees, 50 seasonal 
event staff, interns & volunteers

KEY FACTS



Shared Cities: Creative Momentum 
(SCCM) is on a mission to improve 
the quality of life in European cities. 
By exploring aspects of sharing and 
urban design we are creating new 
ways of living in our cities.
Together.

Res Publica – Cities Magazine

KUNSTrePUBLIK

Katowice City of Gardens

Association of Belgrade Architects

Warsaw
Berlin

Germany
Poland

Czech Republic

Slovakia

Hungary

Serbia

Prague

Katowice

Belgrade

Bratislava

Budapest

Academy of Fine Arts and 
Design in Bratislava

Old Market Hall Alliance

Creative Centre:

Goethe-Institut

Czech Centres

reSITE

Hungarian Contemporary 
Architecture Centre – KÉK

Mindspace

sharedcities.eu 
#SharedCities
#SCCM2020
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WHO COMES 
TO reSITE?
 INSPIRATION FOR CITY MAKERS
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“One of the  most important 
conversations ot its kind. “

“reSITE creates provocative 
conversations around design and 

architecture for everyone”
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“reSITE starts an essential 
conversation most cities don’t 

normally have...”
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WE INSPIRE

Why create an experience if it isn’t 
the best? We understand what the 
market is missing, and we fill the 
need of our guests to find it. 

Our guests leave every reSITE experience 
wanting to be ambassadors for our brand, and 
ambassadors for the ideas presented, and am-
bassadors for change. 

This is what we do well. WE INSPIRE. 
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“People with good ideas have no capital. 
People with capital often need good 
ideas. We pair them.” - reSITE 2016
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MEDIA IMPACT

Good experience and event content creates more 
digital and print content. We can multiply the 

number of eyes on stories and advertisements.
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“It was a provocative and bold combination, much like 
Manifesto’s mission: to push for the innovative use of 

Prague’s cityscape while stimulating the senses.“



CITIES ARE FAILING US. 



CONVENTIONAL PLANNING AND 
DEVELOPMENT 

IS FAILING US. 
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WHY?
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FOR WHOM?
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WITH WHAT 
IMPACT?
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WHY 
THIS WAY?
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TO INSPIRE
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TO PROVOKE
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TO DISRUPT
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TO HAVE AN
 IMPACT
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TO MAKE A 
CHANGE
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TO MAKE CITIES A 
BETTER PLACE FOR 

OUR CHILDREN AND 
THEIR KIDS
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1

BE VISIONARY
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1

BE BOLD
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1

BE CRAZY



Finally, let’s stop calling 
it a “smart city” and 

simply call it 
urban planning.



reSITE 

Martin Barry
m.barry@resite.org 

PRG | +420 724 099 790
NYC | +1 347 391 6342

www.reSITE.org
www.manifesto.city

Get in touch. 

mailto:m.barry%40resite.org%20%0D?subject=Get%20in%20touch%20%7C%20City%20Possible%20



