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EVENT INDUSTRY 
COMPLEX - MULTIDISCIPLINARY – HIGHLY 
PROFESSIONAL – HIGHLY FRAGMENTED –

COMPETITIVE – SEMI-MOBILE                                                 
– EVERYDAY (still SPECIAL)                                                                       

SERVICE



independent

business

Event industry in 2019: 

associations – books/articles -

award ceremonies – workshops –

exhibitions – education -

community meetings - paying tax 

– and much more
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COVID-19

game change



new formats



empty hotels



looking for identity



event industry
planned & professionally produced mass gathering

(WHO) A mass gathering is a planned or spontaneous event where the number of people attending could strain the planning and response resources of the community or country 
hosting the event. The Olympic Games, The Hajj, and other major sporting, religious, and cultural events are all examples of a mass gathering.

Or look at many different definitions, e.g. https://www.lawinsider.com/dictionary/mass-gathering



EVENT INDUSTRY (CZE)

CZECH REPUBLIC

source: CEA, 2020  - two waves, N=416+313 respondents representing 8761 employees or professionals source: Economic Impact for CEA, 2020

Businesses or individuals that engage in the production of services that intervene directly, or are connected to the participation
in or organization of EVENTS, including services provided to participants, exhibitors and hosting entities.

Transportation, technical equipment, secretarial support services, catering, speakers‘ services, stand construction.

https://app.powerbi.com/reports/c2815520-83ca-4a36-a41d-13656b538b63/ReportSection61e1f1b14821273ca725?pbi_source=PowerPoint


EVENT INDUSTRY (EU)

EUROPE – sample (largest professional association)

source: R.I.F.E.L. – research institute for Exhibition and 
Live-Communication for the livecom alliance, 2021

Businesses or individuals that engage in the production of services that intervene directly, or are connected to the participation
in or organization of EVENTS, including services provided to participants, exhibitors and hosting entities.

Transportation, technical equipment, secretarial support services, catering, speakers‘ services, stand construction.



Source: Research Institute for Exhibition and Live-Communication (R.I.F.E.L) – Die gesamtwirtchaftliche bedeutung der veranstaltungsbranche, Berlin 15.6.2020 

The event industry ranks 6th with revenues exceeding
129 bil. EUR / year

AUTOMOTIVE MECHANICAL 
ENGINEERING

CHEM/PHARMA ELECTRO/ENG FOOD EVENT INDUSTRY CONSTRUCTION

EVENT INDUSTRY (Germany)
Industries with the highest turnover in Germany (bil. EUR)



Source: Events Industry Council & Oxford Economics, Global economic significance of business events, November 2018

EVENT INDUSTRY (global – business events)
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Event industry in culture & creative industries



event tourism

culture



Event industry in tourism



event tourism

sport



event tourism

more sport



event tourism

MICE / business



Event industry in tourism



event tourism

target tourists



event tourism

target tourists

© Tom Jajo Rozkovec / musicserver.cz



event tourism

export industry



outlook



Sustainability in events

• Varying definitions (how do I define it?) 

• Perception Vs. reality (walk the talk) 

• Standard, or „add-on“? (does anyone want to pay for it?)

• varying definitions (how do I define it?) 
• perception Vs. reality (walk the talk) 
• standard, or „add-on“? (does anyone want to pay for it?)



Source: https://sdgs.un.org/



ISO sustainability standards

Source: https://www.iso.org/sdgs.html
https://www.eventscouncil.org/Sustainability/Sustainability-Pledge

https://www.iso.org/sdgs.html


GUIDELINES & INDICATORS

Thus, sustainable tourism should:

1. Make optimal use of environmental resources that constitute a key element in tourism development, 
maintaining essential ecological processes and helping to conserve natural heritage and biodiversity.

2. Respect the socio-cultural authenticity of host communities, conserve their built and living cultural heritage 
and traditional values, and contribute to inter-cultural understanding and tolerance.

3. Ensure viable, long-term economic operations, providing socio-economic benefits to all stakeholders that 
are fairly distributed, including stable employment and income-earning opportunities and social services to 
host communities, and contributing to poverty alleviation.

4. Sustainable tourism development requires the informed participation of all relevant stakeholders, as well 
as strong political leadership to ensure wide participation and consensus building. Achieving sustainable 
tourism is a continuous process and it requires constant monitoring of impacts, introducing the necessary 
preventive and/or corrective measures whenever necessary.

5. Sustainable tourism should also maintain a high level of tourist satisfaction and ensure a meaningful 
experience to the tourists, raising their awareness about sustainability issues and promoting sustainable 
tourism practices amongst them.

Source: www.unwto.org/sustainable-development



Czech Event Association committments to TPT



What‘s next?

• Events included in the future tourism strategies

• TSA Global meetings initiative - finished and extended to the whole
industry

• Local political leadership must commit to support (financially) 
collaboration platforms that support Tourism pathway (or wise versa, 
why would they support anyone who does not support TPT)

• Local business must commit to create awareness amongst SME & 
professionals about TPT topics & goals to align them in its activation.





thank you


