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_d Event industry in 2019:
associations — books/articles -

 award ceremonies — workshops -
exhibitions - education -
| community meetings - paying tax
&‘ — and much more
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event industr

planned & professionally produced mass gathering

- e

(WHO) A mass gathering is a planned or spontaneous event where the number of people attending could strain the planning and response resources of the community or country
hosting the event. The Olympic Games, The Hajj, and other major sporting, religious, and cultural events are all examples of a mass gathering.

Or look at many different definitions, e.g. https://www.lawinsider.com/dictionary/mass-gathering




EVENT INDUSTRY (CZE)

Businesses or individuals that engage in the production of services that intervene directly, or are connected to the participation
in or organization of EVENTS, including services provided to participants, exhibitors and hosting entities.

Transportation, technical equipment, secretarial support services, catering, speakers’ services, stand construction.

CZECH REPUBLIC

Zamereni

@ Eventova agentura

@ Umélecka dinnost

8 AV sluzby

@ Ostatni

@ Tlumoceni

@ Poraclate|

@ Eventove prostory bez
@ Pronajem inventars
®Dekarace (vE stavby vy,
® Eventove prostory s ub

@ Catering

®Eventove prostory bez
Digitalni obsahy

@ Personalni zajisténi (ho

source: CEA, 2020 - two waves, N=416+313 respondents representing 8761 employees or professionals

Ekonomicke dopady Varianta
vyplyvajici z kondni 2020 bex

hromadnych akci v CR COVID-19

Varianta Propad kvl
1020 COVID=19

Spotreba spojena s konanim

hromadnych akei (mid. KE) 99,0- 131,35

Triby v multiplikaci (mid, K2} | 196,5 - 260,5

Dopady na verejné rozpodty

{mid. KZ) IBF-514

Henahraditelné prinasy pro & 127k

vefejné rozpodty (mid. KE) L

Zishove marfe ekonomichych|

subjekei (mid. Ké) 17,9 -23,8

Objern prace (s FTE) 118,0-159,8
Capclimaiam

source: Economic Impact for CEA, 2020

27,1 -39.3 Te=9%2 | 73,1 =103,8 i59-219 |

| §2,9-71,1 | 14 T() 0{0‘-
| 10,1 — 14,7 | Z COH@c-f- 0{&]_{_&1

0,2-0 b7 Raise MWare
2,0-38 4

33,01 - 44,1


https://app.powerbi.com/reports/c2815520-83ca-4a36-a41d-13656b538b63/ReportSection61e1f1b14821273ca725?pbi_source=PowerPoint

EVENT INDUSTRY (EU)

Businesses or individuals that engage in the production of services that intervene directly, or are connected to the participation
in or organization of EVENTS, including services provided to participants, exhibitors and hosting entities.

Transportation, technical equipment, secretarial support services, catering, speakers’ services, stand construction.

EUROPE - sample (largest professional association)

EUROPEAN INDUSTRY SURVEY

Current state of the European Live Communication Market

YR Com
allignge”

source: R.I.F.E.L. — research institute for Exhibition and
Live-Communication for the livecom alliance, 2021

Key findings = in a nutshell 5 prs &

. __-il.-'-rl: > --: -‘-' '. .__. I;i"rends .

E 3 rgb* Budgets are

Sector

axpected to
roturn to Pro
Corona Levels
im 2023

70.000*

Projects/year

37.770*

Employees
turnover

1.ﬁb'-'3:'

Future
Outlook

Ierdasing
Working from

home =Trend

New Business
Models!
niﬁ'ﬂ.ﬂ Cuiliure

B Event-agency
! Full-service-agency

B Communication-agency
1 Fair constructor

B Supplier

B other




EVENT INDUSTRY (Germany)
)

The event industry ranks 6th with revenues exceeding
129 bil. EUR / year

KRAFTFAHRZEUGBAU MASCHINENBAU CHEMISCH- ELEKTROTECHNIK ERNAHRUNG  VERANSTALTUNGS- METALLERZEUGUNG BAUHAUPTGEWERBE
AUTOMOTIVE MNEG?I"ILAN'CIQE | CHEM/PHARMA ELECTRO/ENG FOOD EVENT INDUsTRy UND-BEARBETUNG 1\ creicTioN
E EER R

Veranstaltungswirizchafl: IGYW, ohne dffentliche Kulturtrager; 2018; andere Branchen: Stafista; 2019;

Source: Research Institute for Exhibition and Live-Communication (R.I.F.E.L) — Die gesamtwirtchaftliche bedeutung der veranstaltungsbranche, Berlin 15.6.2020



EVENT INDUSTRY (global — business events)

Direct Impacts

1 3 b'.".meq Eer.tlaclpants $2.53 trillion in total output

Hiitiniifitii usiness aes
$9995999955959995959

$‘| 07 tri"ion in dirECt including direct, indirect, and induced output
spending (business sales)

99995599998 $1.50 trillion in total GDP

representing spending to plan and produce business Indirect &

events, business events-related fravel, and other Induced Impacts $$$$S$$$$$$$$$s

dwectspehing, Suchas spending by exhibitors including direct, indirect, and induced GDP impacts

$621.4 million in direct GDP
3335335 25.9 million total jobs

{gross domestic product) ESEEEEEEEREEEN

tiiiitititie

T2 milion s it
AL e

\_  directly supported by global business events ~ / .. W,

Events Industry Council | Oxford Economics

Source: Events Industry Council & Oxford Economics, Global economic significance of business events, November 2018
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Event industry in culture & creative industries

ESSnet-CULTURE q

European Statistical System Network on Culture

Heritage (Mrocums Mitorcal places,

FINAL REPORT Archaeniogical sites, Intangible feritase)
Archives
Libraries Creation
. Production/Publishing

Book & Press

Dissemination/Trade

Visuals arts jAese ars,
Phatography, Desin) % Preservation
Performing arts /ruse Sace, Education

rama, Combined ats amd ather (e show) M t/R lati
Audiovisual & Multimedia MgISHE Regu'ation

{Fill, Ractis, Tobowisin, Vidbn, Soud
recordigs, Multinestas works, Widbomames )
Architecture

Advertising

IR D st uﬂ: crafts /

mmmmm:wﬂuiwwwm-

2012
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DS TAT GRANT AQRLIMUNT o' 10400 2000 000 - 2000 ¥
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Event industry in tourism

LI RTe
Cisrurdanion

Flash Eurobarometer 499

Attitudes of Europeans towa

Fieldwork:
October 2021

Publication:

November 2021

results, Max. 4 answers, % EU27)

Cultural offerings at the destination
(museums, local events, gastronomy)

Matural environment in the destination
The price of the overall trip

Activities available in the destination

Accessibility of services and activities for
all: children, elderly, persons with
disabilities

Clear information on health and safety
guidelines

Destination (city, region) promotes eco-
friendly practices

Destination can be reached by low-impact
transport

Local population involved in tourism
activities

Sustainability certification of
accommodation and attractions

Something else

Don't know/ not applicable

Q4T When you choose a destination to visit, which of the following are most important? (Total

44%

30%

24%

20%

1 5 ( ”l_.‘

14%

13%

[

6%

Base: all respondents (n=25714)






N L

.-;r » gy 1P
Sy a
:-f. i o 1
L g g
il i o

||.-|-u.'f"

nr

e "5'.55"' o

i o

.K'/ o Tr

llrll'

=




o

v

US|




Event industry in tourism I U R—

B.3. The meetings industry

325, Anincreasingly important purpose for which visitors travel is to attend
meetings, conferences and conventions.

3.26. Meetings, conferences and conventions are held by businesses across the
spectrum of the economy. Businesses may hold them for their own employees. Mem-

Tourism Satellite Account: _ el : . . ST
bership organirations, professional organizations and political organizations may

Recommended Methodol ogical : hald them for their members, educational institutions may hold them; private and
Framework B public institutions may hold them for their own employees or for others. This type of
: activity, therefore, can be activity of any business, in any sector of the economy. Global Meetings Initistive ' volame 1
2008 Figure 2.1 Basie concepts and defTritions
: - List of categories of tourism characteristic consumption cts and tourism
oy I~ of f ch products and
lb.IL-+I-u J. characteristic activities (tourism industries) Rorcerd i
s
Products Activities
1.  Accommodation services for visitons 1. Accommodation for visiors @ .
2 Food- and beverage-serving services 1 Food- and beverage-serving acthvities VVIM H‘[,PM rPOS
3. Raltway passenger transport services 3. Rallway passenger transport @ . € \/6[/)(/{@5
4. Road passenger ranspon sarvices 4. Road passenger transport AM&{’O-V’SM /
5. Water passenger fransport services 5. Water passenger fransport @ a r@ l/)"f‘a/
6. Alr passenger fransport services 6. Alr passanger transport E\/@ W'f" 56 .
7. Transport equipment rental services 7. Transport equipment rantal CM f”H‘V [/‘6 VH‘Q{
8, Traval agencles and othar reservation 8, Travel agenclos and other raservation @ E\/@ ,/H__
services SeTVICES 3CHVINES aPPS (@
. Cultural sarvices 9. Culwral activities y‘cg ,S‘f‘ . ‘6 .
: Fation )
ports and recreational services 10. Sportsand recreational activities
. Country-specific tourlsm charactenstic 11, fetall trade of country-specific toursm L @ '/—/OS'f'
goods characteristic goods €ss SGV‘\/EC@
Country-specific tourism charactenstic 12 Other country-specific tounsm character- @ S
servicas Istic activities COI/H'@VH_ Pr()&{ +
Uction

United Mations
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© Tom Jajo Rozkovec:/ musicsenuar.ca'
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Sustainability in events

varying definitions (how do | define it?)
perception Vs. reality (walk the talk)
standard, or ,add-on“? (does anyone want to pay for it?)



peveLopment Btu?ALS

U]
POVERTY

LN

DECENT WORK AND
ECONORAE GROWTH

’i/

G000 HEALTH QUALITY GENDER
AND WELL-BEING EDUCATION EUALITY

|

l REDUGED
INEQUALITIES

s,
{=)

w

l PEACE, JUSTICE 1 FPARTHERSHIFS
OB THE GOALS

AND STRONG
INSTITUTIONS

CIEAM WATER
HMD SARITATION

1

14 LIFE

BELOW WATER

CLIMATE
ACTION

RESPONSIBLE
CONSUMPTION AND
PRODUCTION

12 _oi

1 6 PARTNERSHIPS
PEACE & FOR THE NO
JUSTICE GOALS POVERTY

~ Goop
HEALTH &
R WELL-SEING

“H:

QUALITY
EDUCATION

@‘ GENDER S

EQUALITY

CLEAN WATER
& SAHITATION

REDUCED
INEQUALITIES
! INUDUSTRY, DECENT WO
10 [ INNOYATION & & ECONOMIC
INFRASTRUTURE GROWTH

9 8

Source: https://sdgs.un.org/



ISO sustainability standards

o

Impact at a glance

ISO contributes to all of the SDGs. Here you can see the number of ISO standards that are directly applicable to each Goal. _J.r'r -f:

13462 i

ONBHEALTH QUALITY 5 mni WATER .1 Rt 4 WOUSTRY 10 REDUCED I AR E CITIEY RERPONGESE i 1? PARTHERSHIPS

AHDWELL-BEWG EDUCATION IREQUALITIES FOR THE GEALS

e PROMACTIN 5 s
«= | BAa B : @

Source: https://www.iso.org/sdgs.html
https://www.eventscouncil.org/Sustainability/Sustainability-Pledge



https://www.iso.org/sdgs.html
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tou'rlsm should also maintain a high level of tourist satisfaction and ensure a meaningful
experlence to the tourists, raising their awareness about sustainability issues and promoting sustainable
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Czech Event Association committments to TPT

Please mark below to which transition pathway topics your organisanon pledges to commit.
[Z] Topic 1: Fair measures for Short-Term Rentals (S
[Z] Topic 2: Regulatory support for improved multimod

! Topic 17: Seamless cross-border travelling

[T Topic 18: Coordinated management and updated
information on travelling

Topic 6: Sustainable maobility

2] Topic 7: Circularity of tourism services

"lﬂslﬂﬂﬂ [7] Topic 8: Green transition of tourism companies a
P .lmw av SMEs
for Tourism :

I”1 Topic 23: One-stop-shop for leaming opportunities

for tourism SMEs

[ Topic 10: Improving the availability of online [T] Topic 24: Faimess and equality in tourism jobs
information on tourism offer

Topic 11: Easily accessible best practice, peer [7] Topic 25: Enhancing accessible tourism services
learning and networking for SMEs

[ Topic 12: Research and innovation projects and  [”] Topic 26: Tourism services for visitors and residents
pilots on circular and climate friendly tourism -

Topic 13: Promoting the use of the PEF and OEF
methodology and the development of sectorial
category rules for the tourism ecosystem

[7] Topic 14: Technical implementation for tourism data

teskd eventova asociace




What's next?

* Events included in the future tourism strategies

* TSA Global meetings initiative - finished and extended to the whole
industry

* Local political leadership must commit to support (financially)
collaboration platforms that support Tourism pathway (or wise versa,
why would they support anyone who does not support TPT)

* Local business must commit to create awareness amongst SME &
professionals about TPT topics & goals to align them in its activation.

teska eventova asociace
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